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Overview

® Technology aided people-to-people-to-places
® The personality of places

® Place-based communities

® Key conclusions
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People and Places

® What'sinteresting

® Connectingwith people
andplaces

® Personalityof places
® Definingplaces

® Buildingsocialrelationships




Let’s aim to

® More naturally bridge physical-digital gap
® All about social networks

® Make use of mobile technology

® createmMemories




Drawing Inspiration

facebook

12 Million + Users.




Figures

® According to facebook.com
® 7th most visited site on the Internet

® Largest photo-sharing site in the world

® 5 million photos a day uploaded by users




Facebook Is Unique

® Tagging by Context
® Users mark name labels onto photos
® Photos can be organised using tags
® Less duplication of media
® Easier to search

® Content Aggregation

® Users updated of changes







Hee Wall-to-Wall.

i Alison is charging it. 6:54am

24 Chris joined the group Feingold for President 2008, 5 210m




Let’s be Inspired...

® Enhanced virtual communities

® With contextual labels
® Incorporate social networking

® Find information using context + social network

® “Being around people changes everything




Psychological Theories

® Encoding specificity (Turving, 1970s)

® Contextoverlap betweenencodingnd
retrievals related to ease of memory recall

® Apply to virtual communities

® Use context tags to label the learning
workspace

® Easier to access




Key Conclusions

® Relating to places &l about memories
® Increase contextual overlap

® Improvescontinuity between physical world
and in digital information space

® Strengthen memories -> strengthen bonds




